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Google My Business

By far one of the best return on investment
products available in digital marketing

WHAT IS GOOGLE MY BUSINESS?
Google My Business (Previously Google Local or Places) is more commonly
know as GMB. Launched in 2014, GMB is a tool that allows you to manage
how your business appears both on Google search and maps.
Your listing can include a range of information such as business name,
location, opening hours and much more. In addition to this you’ll also be
able to add photos, respond to reviews and answer customer questions.
By verifying your business with Google you can edit business information,
helping both your customers find you and understand your business
better. GMB is suitable for all types of businesses from shops to service
based businesses.
With a Google My Business listing you can increase your online visibility
and help people find and review you and other local businesses. GMB is
seen as one of the most comprehensive and accessible business
directories in the world.
GMB is a great way to focus local SEO efforts and support an existing
campaign. When people make a search for a product, shops or service they
are likely very close to making a purchase. This means it’s important that
your information shows up accurately for people searching on Google.

HOW GOOGLE MY BUSINESS WORKS
Google is easily the most popular search
engine, so it’s important to have a strong
presence on Google to correlate with
stronger site traffic. More than ever before,
people are searching for local businesses
online because it’s quick and easy to do.
GMB is a great way to help you gain a
foothold into local search results. With the
potential to immediately impact and connect
with people looking for a particular service,
you need to make sure your GMB listing is
perfect.
A solid GMB listing will help to build up trust
with a customer, especially when it has
reviews on it and provides customers with
the information they are looking for. One of
the biggest advantage of GMB is it’s
optimised for both mobile and desktop users
A fully optimised GMB listing not only looks
more professional, but its more likely that a
customer will contact you through your
listing over a competitor. GMB acts as both a
business and social media platform all in one.
The more you interact with customers
through your listing, the more likely new
customers are going to choose you.

MAKE IT ALL MATCH!
When you populate your GMB listing, it’s important that all your
information is correct and matches with your current citation profile,
also known as NAP (Name, Address, Phone Number). Google relies on
consistency and it's highly important that the information you provide is
current and consistent.
Your Google My Business will allow you to do a number of things such as:
Manage How Customers View Your
Business - You are in full control of
what your customers see. You have
total control of the information you
want to provide to your customers.
Keep Your Business Information
Updated - You can change your
business information whenever you
like, keeping your customers up to date
with all of the latest information.
Turn Photos Into Sales - Everyone
loves photos, so make sure you
showcase your best shots on your GMB
listing, these pictures can help to
convert customers.
Build Customer Loyalty - Show your
customers your care, encourage them
to leave reviews, respond to reviews
and build up a brand in your local area.
Don’t forget to answer any questions
your customers might have too.

GOOGLE POSTS
Make it possible

Google posts allow you to post new content and updates about your
business, directly into the search results. With a google post you can
create a post of up to 300 words in length and these can also include a
photo and a clickable call to action button.
One of the great things about Google posts is they will always appear on
your listing, however when someone carries out a brand search, the posts
will appears in an easy scroll through carousel for your customers.
With more and more people turning to search engines to find local
information, your Google listing is the perfect place to showcase what is
different about your business. Even when someone knows what they are
looking for, knowing a business that little bit better means they are more
likely to convert.
Using Google posts allows you to attract new customers, whilst continuing
to build relationships with your existing customers. Whether you post
your best selling products or an award you’ve just won, the possibilities
are endless.
Google posts make it easier for potential customers to complete actions
on your website by providing users with a path to a specific page. With
posts you can stand out from the crowd and connect with your customers
much more directly, then ever before.

IMPROVE LOCAL RANKINGS WITH
GOOGLE MY BUSINESS
Don’t Be Afraid To Ask

Local results will appear for people who search for businesses and places
closest to their location. Google my business will be shown across both
web and map searches. There are times when your information might not
be correct and this means it needs claiming and optimising with the
correct information.
When it comes to GMB listings there are a number of things that will help
to determine local rankings such as relevance, distance and prominence.
Relevance refers to how well a local listing matches what someone might
be searching for. With complete business information relating to your
business and the services you offer, you are going to be a more accurate
match for local searches.
You need to be relevant to what your customers are searching for. This
means your business description needs to be accurate and the category
you list your business under the most accurate it can be. It’s also
important to make sure that your websites homepage and heading
structure is correct. Having an improved relevance factor will help you
perform better when someone searches for the services that you offer.

Google will calculate results based on the actual distance from the
customer. Meaning if your listing is optimised correctly and you're based
closest to the customer, then you’re likely to be the best match for their
search. Distance and proximity are two of the most powerful factors to
determine Google local rankings. It’s estimated that over 56% of all on the
go searches have local intent and 78% of local mobile searches have
resulted in a new customer.
Prominence is one of the biggest factors to how well your GMB listing
ranks. From how long it’s been established to your review count and a
number of other factors. The more engaged you are with your GMB listing
the more likely you are to rank for the terms your customers are searching
for.
It’s important to understand that improving your Google local rankings
function correctly to affect local search. When you have a GMB listing
there are a number of things you should do, to help improve your local
rankings these are:
Ensure all of the data is entered completed and correctly
Verify the location
Keep your hours accurate
Manage and respond to reviews
Add photos

IMPORTANCE OF AN OPTIMISED LISTING
Balance Reviews & Cost

One of the most important things about a Google My Business listing is to
ensure it’s correctly optimised. With GMB giving you the ultimate ability
to not only rank but connect with your customers, it’s more important now
to have one than ever before.
Anyone can create a GMB listing, however the key is the information you
include. If it’s not relevant to your business or what your customers are
looking for, then it isn’t going to drive you customers.
GMB Listings can be packed with information about your business,
meaning your business will become hyper relevant to the queries that
people are searching for. Your GMB isn’t designed to compete with your
website, it’s designed to support your current strategy.
When it comes to Google your knowledge graph is one of the most
important parts. GMB plays a huge part in your knowledge graph and it’s
the first thing people will take notice of when they search your brand
name. This means your information needs to be relevant, correct and your
NAP needs to line up with other citations.

BENEFITS OF HAVING GMB
Having your own GMB Listing will offer a range of fantastic benefits,
especially to small businesses who don’t have readily available
marketing budgets. Some of the benefits of GMB are:
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LOCAL GUIDES
Anyone who has a Google account can leave feedback in the form of
reviews, photos or questions on GMB listings. When you post your own or
read otherss feedback, you might notice the local guide attribute.
Google has found a way to boost user contribution through GMB by
introducing its local guide section. The more reviews, photos and answers
to questions a user gives the more guide points they’ll receive.
Over time a local guides level will go up and this can be quite rewarding in
some instances. In total there are 5 levels to local guides and these will
unlock a range of features and benefits. The guide levels, points and
features are covered in detail below.

Level 1: 0+ Points - Review access to Google’s monthly newsletter, Join Google
hosted workshops and hangouts, Join Local Guides Connect.
Level 2: 5+ Points - Early access to new google features and products, Promote
local guide meet ups.
Level 3: 50+ Points - Get notices with a Local Guides Badge.
Level 4: 200+ Points - Receive free Google Drive storage for one year, Be eligible
to be features on Google’s online chancels such as Facebook, Twitter and more.
Level 5: 500+ Points - Eligibility for Trusted Testing opportunities, Apply to attend
the Google Local Guides Level 5 summit.

HOW GOOGLE LOCAL AFFECTS YOUR
KNOWLEDGE GRAPH
Google knowledge graphic is a visual representation by Google to describe a
particular search query, this is especially import for business and brand
search. The information gathered will be pooled from a number of sources
including the information Google itself holds.
With Google pooling this information it can be difficult to change what
appears, but that doesn’t mean you can’t change the information that these
sources are providing. This means if you have a wikipedia page then make
sure the information on that page reflects your business in a true light.
When it comes to brand for your knowledge graph, make sure that you have
reviews across the web. It’s likely websites such as Bizify will show review
schema, so make sure you take full advantage of this.
If you have other forms of citations showing in your knowledge graph, then
it’s important to make sure that your NAP is aligned across all platforms.
With the same name, address and phone number your customers will be
able to see a clear brand which will help to build trust.
If you have incorrect details or a different business name, then it could be
quite off-putting for customers. Meaning you could be losing potential
customers. When it comes to your knowledge graph, you should try to
ensure all information aligns with that what is on your GMB listing.

SCHEMA MARKUP AND GOOGLE MY
BUSINESS
Schema markup is a code that helps to provide more structure to a
website. There are a number of different types of markup available to use,
however we’ll cover two main types that should be used in line with your
Google My Business.
You might think what will a GMB listing do for my website, however if your
schema markup is aligned with that of your Google listing then it will help
Google to better understand the makeup of your website and also provide
a clear NAP presence across the web.
Local business is commonly used in many websites and if you aren’t using it
then you need to start. This type if schema will tell search engines about
your business and provide them with information such as name, types,
location, logo and business hours.
If you already have a GMB listing and are considering implementing local
business schema into your website, then make sure the information on it
aligns with your current GMB listing. In addition to local business schema,
there is also review schema that is vital to your website.
Review schema can be implemented to your website and provide Google
and your customers with fresh and relevant information relating to the
services you offer. When it comes to review schema it’s important to use
reviews from credible sources such as Google.

